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Abstract

Saareepreneurship: Empowering Young Designers is a multifaceted initiative aimed
at nurturing and empowering the next generation of saree entrepreneurs. By combining
entreprencurship, fashion design, and business management, this paper provides young
designers with the resources and support they need to thrive in the fashion industry. Key
initiatives include promoting saree design innovation, developing business acumen, fostering
collaboration, promoting sustainability, providing skills development, and offering financial
assistance. Through these efforts, Saareepreneurship seeks to ensure the continued relevance

and vibrancy of the saree as a timeless garment.
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Saareepreneurship: Empowering Young Designers
Introduction

The saree, a timeless garment deeply rooted in Indian culture, has the potential to
transcend traditional boundaries and become a global fashion statement. To ensure its
continued relevance and vibrancy, it is crucial to nurture and empower the next generation of
saree designers and entrepreneurs. This paper explores the concept of “Saareepreneurship”, a
multifaceted initiative aimed at empowering young designers to start and grow their own

saree businesses.

Saareepreneurship: A Multidisciplinary Approach

Saareepreneurship draws from a confluence of disciplines, including
entrepreneurship, fashion design, and business management. Entrepreneurship serves as the
core discipline, as the project focuses on empowering young people to start and grow their
own businesses. Fashion design and textile design play a pivotal role in the project, as they
focus on saree design and innovation. Additionally, business management skills, such as
marketing, finance, and operations, are essential for launching and running a successful saree

business.

Concepts and Initiatives:

o Design and Weaving Innovation: Collaborating with weavers, the project aims to
create unique, contemporary saree designs that blend traditional techniques with
modern aesthetics. This involves experimenting with eco-friendly dyes, new fabrics,
and sustainable materials.

e Online Marketplace with Storytelling: An online platform will be developed to
showcase sarees directly from weavers, artisans, and small businesses. Each saree
listing will include a story about its origin, weaving techniques, and design
inspiration.

o Upcycling and Redesign: The project will empower entrepreneurs to offer upcycled
or redesigned sarees, using vintage fabrics, leftover materials, or sarees with minor

imperfections to create one-of-a-kind pieces.
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o Augmented Reality (AR) Saree Try-On App: An AR app will be developed to
allow potential customers to virtually try on sarees from the comfort of their homes,
enhancing the shopping experience.

o Promoting Sustainability: The project will focus on promoting sustainability in
saree production by encouraging the use of eco-friendly dyes, organic fabrics, and

sustainable packaging materials.

Aims and Objectives

The primary aim of Saareepreneurship is to nurture and empower the next generation of
saree entrepreneurs by providing them with the resources and support they need to thrive in

the fashion industry. Specific objectives include:

e Promoting saree design innovation

o Developing business acumen among aspiring entrepreneurs

e Fostering collaboration and community among young saree entrepreneurs
o Promoting sustainability in saree production

o Developing essential skills through workshops and training programs

o Providing financial assistance to support entrepreneurs

Conclusion

Saareepreneurship offers a promising approach to empowering young designers and
ensuring the continued relevance of the saree in the fashion world. By bridging the gap
between heritage and innovation, the project aims to cultivate a new generation of saree
entrepreneurs who can revitalize the industry and create a sustainable future for the timeless
garment. Through design innovation, business development, and a focus on sustainability,
Saareepreneurship has the potential to empower young designers to express their unique style

and contribute to the rich tapestry of saree design.
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